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TOURISMôS IMPACT IN 2017 
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Taxable Lodging Revenue 
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Taxable Retail Sales 
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GET TO KNOW YOUR  ALABAMA BEACHES  

 

 

 

 

 

 

Phillip West, Coastal Resources Manager 
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How did we get here?  
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2002é 
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September 2004 
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Ivan  
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The dredge ñMeridianò 



18 

Work begins February 10, 2005 on one of the 

Countryôs largest beach nourishment projects 

in history. 
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Å15.2 miles* of beach nourished  
        * Orange Beach/Gulf Shores/Gulf State Park 

 

Å6 million cubic yards of sand 
placed  

 

 

 

 

 

Å$22,000,000 project costs  
                                 

 

 



21 

Annual Visitors (Millions)  
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OPEN FOR BUSINESS!  
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Before Leave Only Footprints  

Å84 tons 

recycled in 

2015 

 
Å(photo from 

August, 2015 

collection) 
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Email Complaints 
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Metal Recycled from Beach Cleanup  

TOWN HALL OCTOBER 2015 
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Clean Beach Initiatives  
Leave Only Footprints  

ÅComprehensive program among industry 
partners to address beach trash, clutter, & 
negative perceptions 

ÅProgram to incorporate 

o Marketing: Leave Only Footprints  

o Public outreach/education 

o Greatly expand beach cleanup efforts 

o Increase enforcement 

o No glass bottles 

TOWN HALL OCTOBER 2015 
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Signage  
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Printed Ads and Materials  
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Beach Ambassador Program 
Originally Piloted June 2015 

STRICTLY EDUCATIONAL THROUGHOUT 2015 


